8 September 2026

INVESTOR WEBINAR PRESENTATION

Swift TV Ltd (ASX: STV) (Swift or the Company) is pleased to provide the
presentation accompanying the Company’s participation in today’s investor
webinar, as part of the Lynx Discovery Series: Health Innovation.

The webinar will be held today, Tuesday, 8 September 2026 at 12:00pm AEST.
If you have not yet registered, you can do so here:

https://us02web.zoom.us/webinar/register/WN 2ih3cNIDQtup7uBI-
szZWTA#/reqistration

A recording of the webinar will be made available following the event.

For further information please contact:

swiftannouncement

Brian Mangano

Swift TV Ltd. CEO & Managing Director

ASX : STV Swift TV Ltd

BOARD +618 6103 7595

CHAIRMAN About Swift

Charles Fear

MANAGING DIRECTOR
Brian Mangano
NON-EXECUTIVE DIRECTORS
Brad Denison

Nick Berry

HEAD OFFICE

1060 Hay Street
West Perth WA 6005
CONTACT DETAILS
Brian Mangano

+618 6103 7595
investor@swift.tv

Swift is a technology company delivering enterprise in-room engagement and entertainment.
Swift TV, its flagship market-first all-in-one connected TV product, is designed for scalable
deployment in enterprise environments such as Mining, Oil & Gas, Aged Care and Hospitality,
unifying entertainment, communication and engagement while supporting integrations that
optimise business outcomes.

Swift Investor Centre

swift.tv/investors/
ABN 54 006 222 395

Aged Care

Good morning, John
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Enterprise technology built to scale

Commercial rollout underway across aged ':
workforce accommodation and hospitality .:
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Brian Mangano
Managing Director and CEO, Swift TV Ltd



Swift TV has moved into commercial rollout

An established enterprise technology business with a new platform built for scalable deployment

$13.9m $12.2m 7,190 13 52%

FY26 FY26 subscription Swift TV devices Enterprise
revenue revenue sold customers

Devices deployed &
live at 30 June 2026

Swift TV is now commercially deployed across three core markets:
Workforce Accommodation | Aged Care | Hospitality

© Multi-year investment in Swift TV product development substantially complete
© Google certification and final Netflix approval achieved
© Enterprise customers secured across all three core markets

© Remaining contracted devices provide a defined deployment program into FY27
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One platform connects the enterprise,

the room, the user and the world

Aged Care | Home ot 3 e Ememnmant+ o % 11 5an  swiltty

Good morning, John

i Suman

Swift TV & the Resident/Guest experience

* Familiar TV-based experience

* Information, messaging and engagement N
* Accessible interface designed for enterprise o
Swift TV comes ready to install T
* Plug & Play Rl
* Connects to any TV: no need to Lifestyle managers, Food /’
upgrade existing TVs Services, Resident Groups, etc. /’

* Google-certified device
* Designed for rapid deployment
Swift TV for Enterprise Customers

* Centralised content management

* Communicate to individual rooms, groups or entire sites
* Customisable content and system integrations

* Usage data and insights

* Remote administration upgrades and support

* Streaming, entertainment and curated content | - ERCR

Swift TV for

Family & Friends

Share photos and videos
directly to the resident’s TV
Receive community
updates through the Swift
TV app

Supports greater
connection between
residents, families and
communities



Why Swift TV Wins

Built specifically for enterprise accommodation

Enterprise-ready Technology validated Flexible across markets Established content
capability

v

* Purpose-built for large * Google-certified hardware and * One core platform * Long-standing premium
accommodation platform integration applicable across content relationships
environments workforce accommodation,

* Final Netflix approval achieved aged care and hospitality * Entertainment,

* Highly customisable communication and
interface, content and * Direct access to streaming * Customer experience can engagement delivered
integrations applications through the Swift be tailored without through one platform

TV interface developing a new platform

* Centralised management for each sector * Potential future licensing
across multiple sites * Proprietary Swift technology and white-label

and enterprise overlays * Plug-and-play deployment applications

* Designed forrapid, . reduces installation

Certified by .
repeatable deployment complexity
1 Google TV NETFLIX
prime vidao
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We Are Deploying Now

Commercial validation is translating into deployment

Established
Base

A &

$12.2m FY26
subscription
revenue

Evidence of
customer
expansion:

A

[ Deployment ]

Underway

Product Customers
Complete Secured
Google 7,190 Swift TV

devices sold across
13 enterprise
customers

certification +
final Netflix
approval

~3,900 Chevron
devices

Following an additional 1,900-
device order

Scale

~52% deployed and
live at 30 June 2026

1,000+ aged care
subscriptions

Contracted with Australia’s
largest aged care provider

\ 4

Expand within enterprise

customers +
win new customers +
develop partner-led
distribution

Hospitality
entered

Daydream Island Resort +
Seashells multi-site agreement
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Enterprise customers provide a
pathway to further scale

Swift’s enterprise model provides two avenues for growth

Expand within existing customers Add new enterprise customers

* Successfulinitial deployments can extend across additional * Established relationships across workforce accommodation
sites and rooms and aged care

* Chevron's expansion from Wheatstone Village to Barrow
Island and Wheatstone Offshore demonstrates this potential

* Hospitality opened as a third core market during FY26

* Prospective channel relationships provide additional routes

* Australia’s largest aged care provider has expanded its initial to market
Swift TV deployment to more than 1,000 contracted
subscriptions
: . HANCOCK
&g Chevron @ RioTinto BHP IRON ORE
HeakthCare
b A -
13 Bethanie ' mond ——
* @ THE m!}é:nsr.m a:eg]§ I”pEx Hum C:Dre h" ANGLOGOLD

oo e ASHANTI

oL re.
s COMPASS % T

®Cherratta SEASHELLS DAYDRFA M
@ @ LODGE HOSFPITALITY GROUP

Uniting

aLAaMD
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Good maorning, Jameas

Partner-led distribution
to extend market reach

Swift is developing scalable routes to market through
prospective channel partners

Potential channel Addressable enterprise
partners environments

* Facility Management * Mining Villages

Companies * Oil & Gas accommodation
* ICT/Managed Services * Residential Aged Care
providers * Retirement Living

* Hotels and Resorts

* System Integrators . @ Reivation
* D efe nce accommo d at 1on :;'-I;_|:-.:ing E‘L'Tc'm;_ i-i' I"‘ll 1Xing 1
A

* Property Developers
and Management

Tropics

* Land Lease communities s Nature:t
* Other managed
accommodation environments

Swift’s partner strategy is designed to broaden distribution
without requiring a corresponding increase in Swift’s direct
sales and deployment footprint.

Become a Member

St s Elel e b e Al e R e



Workforce Accommodation: Proven
with Tier-1 enterprise customers g

Good moming, James

[ Market need J

* Remote workforces increasingly expect modern streaming and entertainment
 Operators need reliable communication delivered at scale

« Safety, wellbeing and employee engagement priorities

* Remote environments require bandwidth-efficient technology solutions

[ Swift TV solution ]

» Direct access to streaming applications via Swift TV interface Commercial validation:
* (Google-certified hardware

* Swift’s enterprise technology

* Low-bandwidth architecture suitable for remote sites

* Centralised communications and content management
* Plug-and-play deployment model

~3,900 devices

across Chevron
Following its latest expansion order

Watch our Swift TV
Mining & Resources video
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https://vimeo.com/1119618653

Hospitality opens a third
core market for Swift TV

[ Market opportunity J

* Hotels increasingly compete on the quality of the in-room digital experience
* Existing TV infrastructure can be costly to replace or upgrade

* Operators are seeking new ways to engage guests and promote on-property
services

Commercial progress:

[ Swift TV solution } Daydream Island +

Seashells Resort
Multi-year agreements

* Brings connected-TV functionality to existing televisions

* (Google-certified device, access to Google Play Store Apps demonstrating the plug-and-
 Customisable hotel interface and guest information play deployment model
* Promote hotel facilities, upsell services, local experiences,
and more
* Plug-and-play for rapid self install — Avoid limiting room YVateh our Swift TV

Hotels video

access during installation - real operational cost


https://vimeo.com/1138793176

Aged Care: enterprise scale
through large provider networks

[ Market attractiveness ] [ Swift TV supports ]

Residents
* Accessible experience designed for
Seniors — Familiar device (TV), simplified
 Scope for growth within existing screen, larger fonts, etc.
customer portfolio

* Large providers with multiple
locations need one solution

Families
* Flexible platform that can adapt to * Supports family connectivity — share
different provider requirements photos, receive staff updates.
Providers

* Operational efficiency — save time & cost
* Flexible for evolving provider requirements
* Revenue generation

Commercial validation:

1,000+ contracted
Swift TV subscriptions

with Australia’s largest aged care

. Watch our Swift TV
provider b

Aged Care video
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https://vimeo.com/1121714178

Why Swift TV now

© Established revenue base - $13.9m FY26 revenue, © Recurring revenue opportunity - Focus on growing
including $12.2m subscription revenue Swift TV subscription revenue as the install base expands
© Commercially validated platform - 7,190 Swift TV © Enterprise expansion model - Opportunity to grow
devices sold to 13 enterprise customers within large existing customer estates as well as win new
customers
© Deployment underway - Circa 52% of sold devices
deployed and live at 30 June 2026 © Scalable distribution strategy - Plug-and-play
deployment and prospective partner-led channels support
© Tier-1 customer validation - Chevron expanded its broader market reach
Swift TV deployment following the initial Wheatstone
rollout FY27 focus
© Multiple growth markets - customers secured Deploy contracted devices
across workforce accommodation, aged care and Expand existing customers
hospitality

International partnerships

Win new enterprise customers

Grow recurring subscription revenue
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Experienced board and management

Charles Fear
Chairman

Charles Fear is an experienced Non-Executive
Director and Chairman of ASX-listed companies,
co-founder of Argonaut Limited, with expertise in
equity and debt markets, M&A, and resources. He
has strong connections with Australian and global
institutional investors.

Nick Berry
Non-Executive Director

Nick brings 20+ years of capital markets experience,
including roles at ABN AMRO, Nomura and Petra
Capital. He is currently a Director at Pure Asset
Management, one of Swift’s largest shareholders. His
expertise in small-cap growth and capital sourcing
supports Swift’s strategy across high-potential sectors.

Ryan Sofoulis
Chief Financial Officer

Ryan has been the CFO of Swift TV for the last 5 years and has
been involved with Swift since its inception in 2009 by the
Sofoulis Family. Ryan has previously overseen the establishment
of an international structure spanning the USA, UK, Ireland and
Australia for various family-owned private businesses.

Brad Denison
Non-Executive Director

Brad is an experienced Non-Executive Director and CEO with a focus on
business turnarounds and complex projects. He has strong connections
in government, mining, aged care, and commercial sectors. Brad is the
founding director of Development Solutions Australia, Chairman of
Providence Lifestyle Group, and a Non-Executive Director of prefabAUS.

Brian Mangano
Managing Director

Brian has over 33 years of executive experience with ASX-
listed companies in engineering, technology, and
investment. Qualified as a Chartered Accountant in 1990,
he joined Swift as CFO/Finance Director in 2021 and
became CEO/MD soon after. He previously served as CFO
of Veris Group and as MD of ASX listed AirBoss and
Australian Growth.
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Corporate Snapshot

Swift TV (ASX:STV) Key Metrics

Share price — 7 Sept 2026 0.6 cps

Shares on issue 1,439 million
Market Capitalisation $8.6 million
Cash -30 June 2026 $2.6 million’
Debt - 30 June 2026 $5.9 million

Major Shareholders millions

JP Morgan Nominees Australia Pty Ltd

228.3 (20.3%)

Sofoulis Holdings Pty Ltd

103.1 (9.2%)

Krisami Investments Pty Ltd

42.4 (3.8%)

Mr Brian Francis Mangano

30.5 (2.7%)

Medical Media Investments Pty Ltd

27.6 (2.4%)

[ 12-Month Share Price and Trading Volume ]

Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug
2025 2026

M Volume  Add Overlay

1: plus an additional $235k held in unrestricted term deposits,
providing total cash and term deposits of approximately $2.8m
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Important
Notices

This document has been prepared by Swift TV Ltd (ACN 006 222 395) (Company) and is current at the date of this document. The information contained in this document is a summary only and does not purport to be all inclusive or to contain all the information
that a prospective investor may require in evaluating a possible investment in the Company and should not be relied upon by any person in connection with an offer or sale of the Company’s securities. Any securities that may be issued by the company should
be considered speculative and there is no guarantee implied or explicit that there will be a return on the capital invested or that any dividend will be paid or that there will be an increase in the price or value of the Company’s shares in the future.

To the maximum extent permitted by law, the Company and its affiliates and their directors, officers employees, associates, advisers and agents each expressly disclaims any and all liability, including, without limitation, any liability arising out of fault or
negligence, for any loss arising from the use of or reliance on information contained in, or for omissions from, this document including, without limitation, any financial information, any estimates or projections and any other financial information derived
therefrom. The release, publication or distribution of this document (including an electronic copy) outside Australia may be restricted by law.

FORWARD-LOOKING STATEMENTS

This document contains certain forward-looking statements with respect to the financial condition, results of operations and business of the Company and certain plans, strategies and objectives of the management of the Company. Forward-looking
statements can be identified by the use of forward-looking terminology, including, without limitation, the terms “believes”, “estimates”, “anticipates”, “expects”, “predicts”, “intends”, “plans”, “goals”, “targets”, “aims”, “forecasts”, “may”, “will”, “would”,
“could” or “should” or, in each case, their negative or other variations or comparable terminology. These forward-looking statements are based on the Company’s current expectations and beliefs concerning future events at the date of this document and are

expressed in good faith as a general guide only and should not be relied upon as an indication or guarantee of future performance.

Whilst the Company believes it has reasonable grounds for making such forward-looking statements, such statements are subject to known and unknown risks, and significant uncertainties and other factors, many of which are outside the control of the
Company. Actual results may differ materially from future results expressed or implied by such forward-looking statements. None of the Company, its affiliates or their directors, officers, employees, associates, advisers, agents or contractors makes any
representation or warranty (either expressed or implied) as to the accuracy or likelihood of fulfilment of any future looking statement, or any events or results expressed or implied in any forward-looking statement, except to the extent required by law. You are
cautioned not to place undue reliance on any forward-looking statement. Other than as required by law, including the ASX Listing Rules, the Company does not intend to update or revise forward-looking statements, or to publish prospective financial
information in the future, regardless of whether new information, future events or any other factors affect the information contained in this document.

This document may contain information from third party sources, including industry or general publications, which have not been independently verified by the Company or its representatives. The Company makes no representation or warranty, expressed or
implied, as to the fairness, accuracy, correctness, completeness or adequacy of such third-party information or any conclusions reached from such information.

PAST PERFORMANCE
This document contains information as to past performance of the Company. Such information is given for illustrative purposes only and is not — and should not be relied upon as —an indication of future performance of the Company. The historical
information in this document is, or is based upon, information contained in previous announcements made by the Company to the market.

NOT FINANCIAL PRODUCT ADVICE

The material contained in this document is not, and should not be considered as, financial product or investment advice. This document is not (and nothing in it should be construed as) an offer, invitation, solicitation or recommendation with respect to the
subscription for, purchase or sale of any security in any jurisdiction, and neither this document nor anything in it shall form the basis of any contract or commitment. This document is not intended to be relied upon as advice to investors or potential investors
and does not take into account the investment objectives, financial situation or needs of any particular investor which need to be considered, with or without professional advice, when deciding whether or not an investment is appropriate. You should make
your own enquiries and investigations regarding all information in this document, including, but not limited to, the assumptions, uncertainties and contingencies which may affect the future operations of the Company and the impact that different future
outcomes may have on the Company.



Contact Us

Brian Mangano

CEO and Managing Director

+61 8 6103 7595
investor@swiftnetworks.com.au

Tim Dohrmann

NWR Communications

+61 468 420 846
tim@nwrcommunications.com.au
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